PRODUCT COUNTERFEITING
(8 DIVERSION) PROTECTION

PRESERVING PRODUCT INTEGRITY: NEW RISKS; NEW SOLUTIONS
March 13-14, 2000

“A good platform for
getting in contact with
potential customers and
strategic partners.”
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‘A most enlightening event.
Very worthwhile!’

Educational Co-Sponsors:
International Anticounterfeiting Coalition
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Coalition Against Product Tampering
Imaging Supplies Coalition
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PUBLIBHERS AND JOONBUL IANTS Counterfeiting Intelligence Bureau




